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Profile

The Aisin Group consists of 163 companies based in 20 countries
and has around 73,500 employees. AISIN brings its full capacity to
bear on the creation of attractive, high-quality products that are
fully in line with the needs of our customers. As well as gaining
status as a worldwide supplier, we are striving to contribute as
good corporate citizens to the creation of a prosperous society
through manufacturing.

Corporate Principles

Based on “Quiality First”

ENHANCED VALUE CREATION Business

) o partners
We are committed to contributing to the advancement of

society through future-oriented research and development
that provides new value for our customers.

CONTINUOUS GLOBAL GROWTH
Shareholders

We are committed to realizing steady development and ~and
growth in the global marketplace by establishing the Investors
foundations of our business activities in local values, cultures

and customs.

HARMONY WITH SOCIETY AND NATURE

We are committed to earning trust as a responsible corporate
citizen by valuing harmony with society and nature.

Employees

INDIVIDUAL CREATIVITY AND INITIATIVE

We are committed to building a work environment that
promotes continuous progress by developing the creativity and
initiative of individual employees.

Current plans, prospects, strategy and convictions indicated in this report in connection with Aisin Seiki
Co., Ltd. and its consolidated subsidiaries (hereinafter AISIN) are forecasts of future results unless they
are historical facts. These are based on judgments made by senior management at AISIN obtained from
information that can be obtained at the present time and they inevitably include risk and uncertainty. It
should be appreciated that a variety of factors may result in a situation where the actual results are
different from these forecasts. The following are among the risk and uncertainty factors that may have
an influence on actual results: 1) Changes in economic conditions, exchange rates, laws, regulations,
policies or political conditions affecting the main business sectors in which AISIN is involved; 2)
Environmental changes affecting AISIN’s ability and capacity to develop new products in a timely manner
and in line with the expectations of customers; 3) Fuel supply shortages, paralysis of traffic functions,
strikes, interruption of work, and difficulty of obtaining sufficient manpower in the markets for AISIN
products and in regions where parts, materials and equipment are procured; 4) Consequences of
fortuitous events. However, factors that may have an influence on results are not exclusively restricted
to the above factors. Please refer to pages 75-76 for information on business and other risks.

Customers

AISIN

Geared up for the future

Local
communities

The name “AISIN” employed in this booklet
refers to Aisin Seiki Co., Ltd. and its
subsidiaries and affiliates.

The figures concerning performance listed
in this booklet are indicated with fractions
discarded.
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