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NON-AUTOMOTIVE PARTS
BUSINESS

The Aisin Group always strives to
develop new businesses in a wide
range of fields that support its
core automotive parts production
activities. As a result, the Group
is an innovator with a keen eye on
the future of a variety of advanced
technologies.

Currently, the non-automotive
parts business accounts for 5.8%
of the consolidated net sales of

the Aisin Group.

Creative Lifestyle Products
and Others

Based on the research results of
the Housing Lifestyle and Health
Science Research Center, the Aisin
Group has created a variety of inno-
vative products, including air condi-
tioning systems, furniture fabrics
and home renovation services. New
products introduced in the year
ended March 31, 2000 include a
GHP (Gas Heat Pump air condition-
er) system with low-NOx combus-
tion, and the A-Series energy-sav-

ing shower toilet seat. The Aisin

GHP
(Gas Heat Pump air conditioner)

Environment-friendly GHP (Gas Heat
Pump air conditioner) is the first prod-
uct of its type to use a new coolant
that does not damage the ozone layer.

Shower-toilet seat “A series”

This high-tech toilet features a warm,
jet-spray washing capability

Observation of actual body
functions (brain waves) for
the development of beds

Group is actively developing and
marketing other new products.

In addition to creative lifestyle
products, the Drypump, Cryopump,
the Peltier Module and so forth are
based on applications of technolo-
gy originally developed for automo-

bile parts.



