
１． Industry Segments

２． Geographical Segments

FY2007 3rd quarter (Apr. 2006 through Dec. 2006) （Million Yen）
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 1.Geographical segments determined according to geographical closeness.

 2.Main countries are
      ① North America  :    U.S.A., Mexico
      ② Europe            :    Belgium, Czech
      ③ Others            :    Thailand, China

Operating Costs & Expenses

Operating Income

Sales

Total

Inter-segment

Operating Costs & Expenses

Operating Income

Sales

Sales

Customers

Inter-segment

Total
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14,603 119,103 1,006 118,09699,209 4,679 610
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Customers 1,516,392 348,156 142,643 113,397 2,120,588 ―

Operating Income 71,529 246
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AISIN's main business is manufacturing and sales of automotive parts. The amount of sales and  operating income
in this business occupies over 90% of these in all segments.
Therefore information of industry segments is omitted.
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３． Sales by Customer Location

FY2007 3rd quarter (Apr. 2006 through Dec. 2006) （Million Yen）

FY2006 3rd quarter (Apr. 2005 through Dec. 2005) （Million Yen）

FY2006 (Apr. 2005 through Mar. 2006) （Million Yen）

Note: Main countries are
① North America :    U.S.A., Mexico
② Europe             :    Germany, Sweden
③ Others             :    Thailand, China, South Korea

Overseas Sales
Ratio to Net Sales

17.9 8.2 7.5

Net Sales ― ― ―

Overseas Sales 275,212 126,037 115,159

Others Total

―
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Overseas Sales 377,540 173,878 162,585 714,004
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