
１．Industry Segments

２．Geographical Segments

Half year ended（Sep. 30, 2005） （Millions of Yen）

Japan
North
America

Europe Others Total
Eliminatio

ns
Consolid
ated

(1)

(2) ( )

( )

( )

( )

Previous half year ended（Sep. 30, 2004） （Millions of Yen）
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Year ended Mar. 31, 2005 （Million yen）
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1.Geographical segment is realized by geographical closeness.

2.Main countries or regions are

① North America ･･･U.S.A., Mexico

② Europe ･･･Belgium, UK

③ Others ･･･Taiwan, Thailand, China

Total 763,883 124,450

Sales

Customers 658,243

2,328 114,287

Sales

Customers

3,249 152,675

1,094,519815,519

Operating Income 42,882 3,618 175

994,240

51,95052,397 446

152,675 994,240

994,290

―

152,229

994,240715,529 165,444 65,897 47,369

Operating Costs &
Expenses

―152,675Intersegment 142,873 4,117 2,435

68,332 50,619 1,146,916Total 858,402 169,561

864,285

114,287

165,943 68,157 44,898

5,720

120,235 57,152

Intersegment 105,639 4,214 2,104

3,8311,187

822,193

Segment Information

59,257
Operating Costs &

Expenses
727,364 123,262 58,460

864,285―

27,149 936,238 114,044

30,981 978,572 114,287 864,285

28,652

Sales

Customers

―

Operating Income 42,334 242 42,09136,518 796

1,829,064 ― 1,829,0641,358,653 268,737 138,616 63,056

Intersegment 226,473 7,611 5,428 5,273 244,786 244,786 ―

68,330 2,073,851 244,786Total 1,585,127 276,349 1,829,064
Operating Costs &

Expenses
1,500,579 273,403 142,814 61,071 1,977,868 243,914 1,733,954

144,044

Operating Income 84,547 2,945 1,230 7,259 95,983 872 95,110

　The company's main business is manufacturing and sales of automotive parts.Sales, operating
income occupy over 90% in all segments. Therefore information of industry segments is
omitted.

(Notes)
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３．Sales by Customer Location

Half year ended（Sep. 30, 2005）　 （Millions of Yen）

Previous half year ended（Sep. 30, 2004）　 （Millions of Yen）

Year ended（Mar. 31, 2005）　 （Million yen）

     1.Geographical segment is realized by geographical closeness.

     2.Main countries or regions are

① North America  　･･･ U.S.A., Mexico, Canada

② Europe         　･･･ Sweden, Germany

③ Others         　･･･ Thailand, Korea, China, Taiwan

1,829,064

30.6
Overseas Sales
Ratio to Net Sales

15.0 9.1 6.5

Net Sales ― ― ―

Total

Overseas Sales 273,667 166,023 119,876 559,567

North America Europe Others

North America Europe Others

252,430

864,285

29.2

Total

Overseas Sales

Net Sales

Overseas Sales
Ratio to Net Sales

North America Europe

―

179,457

―

33.218.0

81,107

8.2

70,010

7.0

Others Total

―

330,575

994,240

Overseas Sales 121,977 71,645 58,807

Net Sales ― ― ―

Overseas Sales
Ratio to Net Sales

14.1 8.3 6.8

(Notes)
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