
１．Industry Segments

２．Geographical Segments

Half year ended（Sep. 30, 2004） （Millions of Yen）

Japan
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Europe Others Total
Eliminatio
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( )

( )
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Previous half year（Sep. 30, 2003） （Millions of Yen）

(1)

(2) ( )
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Year ended（Mar. 31, 2004） （Millions of Yen）

(1)

(2) ( )

( )
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( )

1. Geographical segment is realized by geographical closeness.

2. Main countries or regions are

① North America ･･･U.S.A., Mexico

② Europe ･･･Belgium, UK

③ Others ･･･Taiwan, Thailand, China

―

762,203

Consolid
ated

―

20,252 803,105 73,649

23,808 835,909 73,705 762,203

Operating Income 32,803 56 32,74728,960 18 3,556269

729,456

Segment Information

39,739

Operating Costs & Expenses 646,343 96,787 39,721

37,480

Intersegment 66,926

Total
Eliminatio
ns

2,799 2,258

22,087 762,203

73,705

123,262 58,460 27,149

Europe Others

3,831

Total 763,883 124,450

Operating Costs & Expenses

―114,287Intersegment 105,639 4,214 2,104

59,257 30,981 978,572

658,243 120,235 57,152 28,652 864,285

42,09142,334 242

114,287 864,285

822,193

―

114,044

864,285

Operating Income 36,518 1,187 796

1,721 73,705

Sales

Customers

2,328 114,287

936,238727,364

Japan
North
America

Sales

Japan
North
America

Customers 608,377 94,258

Total 675,304 97,057

Europe Others Total
Eliminatio
ns
Consolid
ated

Sales

Customers 1,295,625 188,743 77,007 43,874 1,605,252 ― 1,605,252

Intersegment 154,115 6,451 4,401 4,986 169,955 169,955 ―

Total 1,449,740 195,195 81,409 48,861 1,775,207 169,955 1,605,252

Operating Costs & Expenses 1,368,876 194,954 81,487 42,304 1,687,623 169,139 1,518,483

Operating Income 80,864 240 ( 77) 6,556 87,584 815 86,768

　The company's main business is manufacturing and sales of automotive parts.Sales, operating
income occupy over 90% in all segments. Therefore information of industry segments is omitted.

(Notes)
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３．Sales by Customer Location

Half year ended（Sep. 30, 2004）　 （Millions of Yen）

Previous half year ended（Sep. 30, 2003）　 （Millions of Yen）

Year ended（Mar. 31, 2004）　 （Millions of Yen）

     1.Geographical segment is realized by geographical closeness.

     2.Main countries or regions are

① North America  　･･･ U.S.A., Canada

② Europe         　･･･ Sweden, Germany

③ Others         　･･･ Korea, Taiwan, Thailand, China

Overseas Sales
Ratio to Net Sales

12.6 6.9 6.7

Net Sales ― ― ―

Overseas Sales 96,148 52,580 50,718

Others Total

―

252,430

864,285

29.214.1

71,645

8.3

58,807

6.8

North America Europe

―

121,977

―

Overseas Sales

Net Sales

Overseas Sales
Ratio to Net Sales

199,447

762,203

26.2

TotalNorth America Europe Others

Total

Overseas Sales 192,520 108,941 95,478 396,940

North America Europe Others

1,605,252

24.7
Overseas Sales
Ratio to Net Sales

12.0 6.8 5.9

Net Sales ― ― ―

(Notes)
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