Industry Segments

Segment Information

The company®s main business is manufacturing and sales of automotive parts.Sales, and its
operating income has the majority(over 90%) in all segments. Therefore information of industry

segments is omitted.

Geographical Segments
Year ended Mar. 31, 2005

Million yen

North Eliminatio| Consolid
Japan America Europe | Others Total ns ated
Sales and Operating Income
Sales
[€H) Customers 1,358,653| 268,737 138,616 63,056| 1,829,064 — 1,829,064
) Intersegment 226,473 7,611 5,428 5,273 244,786| ( 244,786 ) —
Total 1,585,127| 276,349 144,044 68,330] 2,073,851| ( 244,786 ) | 1,829,064
Operating Costs & Expenses| 1,500,579 273,403| 142,814 61,071 1,977,868| ( 243,914 )| 1,733,954
Operating Income 84,547 2,945 1,230 7,259 95,983| ( 872) 95,110
Assets 1,401,318 201,318 74,517 77,424 1,754,579| ( 251,265 ) [ 1,503,313
Year ended Mar. 31, 2004 Million yen
North Eliminatio| Consolid
Japan America Europe | Others Total ns ated
Sales and Operating Income
Sales
[€H) Customers 1,295,625| 188,743 77,007 43,874] 1,605,252 — 1,605,252
(2) Intersegment 154,115 6,451 4,401 4,986| 169,955 ( 169,955 ) —
Total 1,449,740 195,195 81,409 48,861| 1,775,207| ( 169,955 ) | 1,605,252
Operating Costs & Expenses| 1,368,876 194,954 81,487 42,304| 1,687,623 ( 169,139 )| 1,518,483
Operating Income 80,864 240 (77) 6,556 87,584| ( 815) 86,768
Assets 1,301,516| 178,671 56,687 46,377| 1,583,253| ( 200,668 ) | 1,382,584

2. Main countries or regions are

North America
Europe
Others

U.S.A., Mexico
Belgium, UK

Taiwan, Thailand, China

(Notes)1. Geographical segments are defined according to geographical closeness.




Sales by Customer Location

Year ended Mar. 31, 2005 Million yen
North America Europe Others Total
Overseas Sales 273,667 166,023 119,876 559,567
Net Sales — — — 1,829,064
Ra2¥§riga§eia22?es 15.0 9.1 6.5 30.6
Year ended Mar. 31, 2004 Million yen
North America Europe Others Total
Overseas Sales 192,520 108,941 95,478 396,940
Net Sales — — — 1,605,252
Overseas Sales 12.0 6.8 59 o4 7

Ratio to Net Sales

2_Main countries or regions are

North America

Europe
Others

(Notes) 1.Geographical segmens are defined according to geographical closeness.

U.S.A., Canada

Sweden, Germany

Korea, Taiwan, Thailand, China




